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A Study of Library’s Identity: A Case Study of the Bangkok University’s
Library, City Campus
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Abstract

Bangkok University is focused on creating on identities. With modifications to the vision and
image of the University of Creation and more governed, it could be clearly seen that there is the
improvement in media with the graphic, environmental design and architecture could create their own
identity of the university such as the BU Landmark Building. However, the identities of all departments
within the University have also played a significant role. Therefore, it should be in the same direction
of the University’s core identity.

The researcher will focus on the identity of The Bangkok University’s Library Building, Kluay
Namthai Campus because library is one of department that is important and governed by a large
group of users. This research began by exploring the environment of the library. Especially, it is the
areas of the entrance hall, reading area and media. According to the study elements of design to
relevant graphics to used in the visual reference and existing decor that remains the identity of the
library. The study examined along with the question to ask the Library Director in the interview. It
could be a guide to interior environmental design in order to reflect the real identity of library
followed by the organization need.

The elements of design include color, pattern, symbol and furniture that would be preliminary
study. It is then analyzed and compiled into the structured interview in order to survey the opinion of
design professional. The staffs of the University that are group to create the identity of University
including Bangkok University Brand Unit, Design and Construction department of the university,
lecturers, the faculty of Art and the faculty of Architecture are interviewed in order to improve and
modify the design to be in the same direction of the University’s core identity.

From the survey results, it could be used to guide the design of the library’s interior
environmental in order to check the recognition of the identity in the visual with library staffs and
students with access to the service. It needs to create the 3D stimuli and evaluate the identity
perception of library staffs and students with access to the service. Last, the research summary will be
done by providing the recommendation for guiding the physical environment design with the

reflection the identity of Bangkok University’s Library.

Keyword : Corporate Identity, Library, Element
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